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This guide provides an outline of the visual identity system and
graphic vocabulary for Northeastern University’s College of Arts,
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Media and Design. The CAMD identity is meant to be extremely

Through consistent use of the tools and practices described

The College of Arts, Media and Design is a diverse community
that celebrates individual expression and creativity. Our
materials should reflect that. While the success of our school
depends, in part, on our maintaining a consistent overarching
CAMD brand, we encourage individual CAMD units to use
photography, copy, and design to express their uniqueness.
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Name and Logo Use
To foster name and brand recognition both
on and off campus, use the full name of
the college rather than just the acronym.
When the college’s name is a headline, typeset the full
name in Apercu bold. The university’s logotype should
appear in close proximity, with the scale of the two
elements relative to each other. Using the black and red
will strengthen the visual link between the college and
the university. Avoid using the composite logo at large
scales, reserving it for use on back covers instead.

EXAMPLE OF USE

TYPESET NAME WITH UNIVERSITY LOGOTYPE display level

College of Arts, 
Media and Design

COMPOSITE LOGO secondary use
Composite logos and word marks
(also known as lockups) have been
developed for each college and
school at Northeastern, providing
a distinctive identity system.
MORE INFO ABOUT LOGO USAGE

northeastern.edu/guidelines

College of Arts,
Media and Design

VISIT

360 Huntington Avenue
Boston, Massachusetts 02115

CALL

617.373.3682

EMAIL

CAMD@neu.edu

northeastern.edu/camd

On the front cover of the viewbook,
the full name of the college is typeset
in Apercu bold with the University
logotype appearing on an equal level.

On the back cover of the viewbook,
the composite logo is used.
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Acronym Use
When communicating with internal or
familiar audiences, use the acronym
“CAMD” as a visual identifier. Set the letters
in all-caps Apercu bold and arrange them
in an artful way, emphasizing the creative
freedom and energy of the college.

ARRANGEMENT example of variation

The arrangement of the letters is extremely flexible and
can enhance the composition, but the letters must read
in the correct order (C-A-M-D). When constrained by space
(e.g. a favicon), use the acronym lock-up. Use the lock-up
sparingly and never as a logo or at large scales.

LOCK-UP restricted for use in small spaces only

EXAMPLE OF USE
SCHOOL OF JOURNALISM

ARCHITECTURE
ART + DESIGN
COMMUNICATION STUDIES
GAME DESIGN
JOURNALISM
MEDIA + SCREEN STUDIES
MUSIC
THEATRE

Design (CAMD), you can study what you love—and build
the knowledge, skills, and experience that turn your

FACTS + FIGURES

— 2

passions into a lifetime of achievement.

ACADEMICS + FACULTY

— 4

At CAMD, you’ll choose from a wide range of flexible
academic programs in the creative and communication

EXPERIENTIAL LEARNING
GLOBAL OPPORTUNITIES

SCHOOL
OF

Journalism

At Northeastern University’s College of Arts, Media and

— 6
— 8

fields. Experiential education—powered by Northeastern’s

RESEARCH + CREATIVE ACTIVITY — 10

unmatched cooperative education program—amplifies

CAMPUS + COMMUNITY

— 12

classroom study with relevant work, research, and service

FACILITIES + RESOURCES

— 14

opportunities just about anywhere in the world. You’ll build

ADMISSIONS

— 16

a standout professional portfolio, relationships with industry
leaders, and skills that are crucial to lifelong career success.
As a CAMD student, you’ll work closely with professors and
professionals who are pushing boundaries in their fields and
conducting groundbreaking interdisciplinary research. You’ll
form friendships and creative collaborations with students
just as imaginative, intelligent, curious, passionate, and
determined as you. You’ll find the confidence and inspiration
to follow your dreams, push your creativity farther than ever
before, and conceive of the next big thing in your field.
Come to CAMD to develop your talents and build skills to
thrive in a rapidly evolving world. Come to CAMD to stretch
yourself academically while preparing for an exciting and
fulfilling life in media, design, and the arts. Come to CAMD—
where you will explore more, connect more, question more,
imagine more, and be more than you would anywhere else.

— 1
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Use of Color
Color is a key element of the university’s
identity, the Northeastern red and black
help to make communications identifiably
Northeastern, especially for outside audiences.
However, CAMD communicators may also
use a diverse color palette to express the
unique aspects of CAMD and keep materials
feeling fresh and up to date. When applied
consistently, the color palette will help
to reflect a cohesive CAMD brand. For
legibility and visual contrast, pair vibrant
accent colors with lighter pastels.

NORTHEASTERN RED
C0 M100 Y90 K5
RGB CC0000

When communicating inside the CAMD
community, use the Northeastern Red
sparingly and allow the extended palette to
add variety and freshness to our materials.
BLACK
C0 M0 Y0 K100
RGB 000000
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Color Palette
PRIMARY

Northeastern Red
C0 M100 Y90 K5
RGB CC0000

Pantone Warm Gray 11 U
C0 M13 Y30 K76
RGB 615445

Pantone 379 U
C9 M0 Y61 K0
RGB E1EC71

Pantone 7702 U
C66 M0 Y6 K10
RGB 48A9C5

Pantone 5415 U
C51 M21 Y10 K34
RGB 677C8C

Black
C0 M0 Y0 K100
RGB 000000

Pantone Cool Gray 1 U
C4 M3 Y7 K7
RGB E2E1DC

Pantone 9060 U
C0 M0 Y10 K0
RGB FFFDE9

Pantone 9040 U
C10 M0 Y4 K0
RGB E3F3F3

Pantone 649 U
C12 M4 Y2 K0
RGB D3DDE8

Pantone 571 U
C41 M0 Y24 K0
RGB 86CFC1

Pantone 7411 U
C2 M34 Y62 K2
RGB E5A371

Pantone 699 U
C0 M25 Y8 K0
RGB F3BFCA

Pantone 578 U
C26 M2 Y45 K0
RGB A9C58C

Pantone 5165 U
C8 M19 Y3 K6
RGB CFB9C7

ACCENTS
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Typography
The primary typeface in the CAMD visual identity is
Apercu (officially known as “Aperçu”), a grotesque
sans-serif typeface released in 2010 by Colophon,
an independent type foundry. With a subtle but
distinctive and contemporary character, Apercu adds
a touch of personality while maintaining legibility.

SANS SERIF primary

Apercu Light

012345

Apercu Light Italic

012345

Apercu Regular

012345

Use Apercu as the primary typeface across all
materials, especially for headlines in core messaging.

Apercu Italic

012345

The mono version of Apercu is ideal for large
numbers and stats and helps to position the college
at the cutting edge of art, media, and design.

Apercu Medium

012345

Apercu Medium Italic

012345

Apercu Bold

012345

Apercu Bold Italic

012345

Apercu Mono

012345

Use Baskerville — a classic typeface central to the
Northeastern identity — as a secondary typeface.

APERCU CAN BE PURCHASED DIRECTLY FROM THE FOUNDRY

colophon-foundry.org/fonts/apercu/about-font

SERIF secondary
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Typography Use Examples
ACADEMICS + FACULTY

EXPERIENTIAL LEARNING

Arts, Media
and Design

Below is a sampling of the
many areas of academic
study offered at CAMD:

ACTING
ANIMATION
ARCHITECTURE *

Neilmarié Architects

You’re in
good co

ARCHITECTURAL STUDIES
ART
ARTS ADMINISTRATION*
BROADCAST JOURNALISM
DIGITAL COMMUNICATION

*Graduate program

NBC Nightly News

Zynga

areas are marked
with an asterisk.

DIGITAL STORYTELLING

EXPERIENCE MORE

EXPERIENCE DESIGN
ETHNOMUSICOLOGY
GAME ANALYTICS *

Experiential learning at Northeastern is second to none. You will amplify and enrich

GAMES

your classroom studies through research, service learning, and up to 18 months of

GAME SCIENCE AND DESIGN *

professional work experience through Northeastern’s signature co-op program. You’ll

GRAPHIC AND INFORMATION DESIGN

gain a real-world understanding of industry trends and societal needs, make a positive

HEALTH COMMUNICATION

difference globally and locally, form connections with potential employers worldwide,

INFORMATION DESIGN AND VISUALIZATION *

build critical career skills like perseverance, leadership, and adaptability,

INTERACTION DESIGN

and graduate with a resume that truly stands out.

INVESTIGATIVE JOURNALISM *
Elevin Studios

MEDIA ANALYSIS
MEDIA ARTS

“YOU

MEDIA, CULTURE, AND SOCIETY
MEDIA INNOVATION *

H AVE

MUSIC COMPOSITION AND TECHNOLOGY
MUSIC HISTORY AND ANALYSIS

THE

MUSIC INDUSTRY *
MUSIC RECORDING
MUSICAL THEATRE

while preparing to become a professional architect. CAMD gives you the

PRODUCTION AND ENTERTAINMENT

power to combine your passions into an academic and professional journey

SPORTS JOURNALISM

that is uniquely yours. Along the way, you’ll be taught and mentored by a

STRATEGIC COMMUNICATION

committed, accessible faculty of world-renowned visual and performing

STUDIO ART *

artists, scholars, designers, journalists, media leaders, and more.

S U C C E S S .”

Annual performances, exhibitions,
and lectures at the college—not to
mention countless others across
campus and beyond!

own branding agency. Design lighting for campus theatre productions

PLAYWRITING AND DIRECTING

OWN

200+

PHOTOGRAPHY

YOUR

9
Colleges across Northeastern where
students in CAMD’s interdisciplinary
graduate programs have the
opportunity to take classes

Build graphic design skills and communication expertise to launch your

CHART

Student-faculty ratio in our
undergraduate programs
(10:1 in our graduate programs)

Combine your interests in journalism and cinema to become a film critic.

ORGANIZATIONAL/INTERPERSONAL COMMUNICATION

TO

13:1

POWER

FORGE YOUR PATH

MUSIC PERFORMANCE

SUSTAINABLE URBAN ENVIRONMENTS *
THEATRICAL DESIGN
URBAN LANDSCAPE
VIDEO ART

College of Arts, Media and Design

3

4

Northeastern University

College of Arts, Media and Design

5

6

Northeastern University

FACT AND STATS

HEADLINES

BODY COPY

SUBHEADS

PULL QUOTES

Apercu Mono is ideal for
large numbers and stats.

Apercu Bold all-caps
works well in headlines
for emphasis, but one
can use the light or
regular weight in upper
and lowercase as well.

To ensure legibility
of large areas of body
text, use Apercu Light
or Regular.

Use Apercu Bold
all-caps for subheads.

Apercu Mono works
well for pull quotes
and small by-lines.
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Patterns
A series of geometric patterns have been developed to help CAMD
communicators evoke the interdisciplinary nature of the college.
Use multiple patterns as background texture, which can subtly express
CAMD’s unique merging of arts, liberal arts, technology, and co-op.

REQUEST PAT TERN ASSETS

Source design files for the pattern system are
available for use in CAMD materials. Contact
CAMD Communications and Marketing:
Alexis Ditkowsky
a.ditkowsky@neu.edu

CARROTS

CHEVRON

CIRCLE INVERSE

CIRCLE

CONFETTI

CROSS

DOTS

DUST

FENCE

GEOMETRIC

GRID

HASH

HONEYCOMB

SQUARES INVERSE

SQUARE

SQUIGGLE

STARS

TRIANGLE INVERSE

TRIANGLE

WAVE

X
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Photography
To convey the CAMD experience
photographically, capture a broad
range of locations, people, cultures,
and experiences. The aspirational
undertone of the CAMD culture is
best conveyed through high-quality
imagery that is light and bright.
SUGGESTED PHOTOGRAPHIC THEMES
ASPIRATIONAL Light and bright photography
conveys the utopian CAMD culture.
URBAN Use photography that highlights our
prime location in the center of Boston, with
world-class institutions just steps from campus.
COMMUNITY CAMD’s size and structure
allows students to form strong connections
with peers and faculty and through co-op.
AUTHENTIC Provide an insider’s view by
capturing real students in real situations.
STUDENT-DRIVEN Use photography that
shows students blazing their own unique paths.
DIVERSE Feature the breadth of experiences,
opportunities, cultures and people that make
up the CAMD community.
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Contact
Thank you for helping to build and maintain a consistent
and powerful CAMD brand. By using the visual identity system
and practices described in this guide, you’re strengthening
our ability to communicate who we are and what we do—an
ability that’s vital to the health and well-being of our institution.
If you have questions about this guide or its content,
please contact CAMD Communications and Marketing:
Alexis Ditkowsky
a.ditkowsky@neu.edu
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